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Princessa

for girls
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Girls from use kid's share of kid's

3-10 years cosmetics cosmetics 3+ in
in Russia FMCG stores
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Brand yearly invest money into
growth of such factors as
— — ——— knowledge, consumption,
Shampoo-balsam loyalty
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d =" W+ Princessa brand is N2l in the
3+ category 3+ (Nilsen 2021)

Active promotion and
advertising, unusual PR actions,
work with the public opinion
leaders and influencers




ACTIVE COMPONENTS: Ve g The product does not
PANTHENSIA-R:I-SXAQII\I_EER’ ALOE, 0 'm U 3 C9ntoin i.n.gr‘edients of
animal origin: beeswax,

B 4 B 4 gelatin, milk protein,
. ] lanolin, honey, squalene,
carmine, amber and
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Components are approved by web-site ECOGOLIC
/NUTURAL COSMETICS GUIDE /
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